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Introduction

IRPMA members are dedicated in fulfilling the responsibilities of the
pharmaceutical industry. The “Code of Marketing Practices” (hereafter “Code”)
was devised to moderate behaviors in marketing pharmaceutical products,
and to serve as a

self-regulatory mechanism. In order to ensure conformity and the faithful
pursuit of self-regulation of the industry, IRPMA members have established
“Measures for Resolving Disputes” (hereafter “Measures”) as the basis of
concrete execution.

Acceptance and observance of the Code is mandatory for membership with
IPRMA, distributors, commissioned agents or representatives acting on behalf
of any IRPMA company. IRPMA members shall sign the agreement of the
Code annually, and be willing to oversee that their distributors, commissioned
agents or representatives abide by the rules set in the Code.

If one member of IRPMA ("the Requesting Party") suspects the activity of
another member of IRPMA ("the Responding Party"), or its agent or
distributor, to violate COP Guidelines, the Requesting Party is encouraged to
contact the Responding Party directly to clarify the suspected violation before
filing the complaint.
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A member who has been verified as in violation with the Code and
Benchmarks may be fined, and the penalty would be used as IRPMA Code of
Marketing Practices promotional fund.

Detailed Regulations & Procedures
I. Code of Practice Committee

1. The Committee is established in accordance with the IRPMA Article
of Association and therefore authorized by the Board to manage the
affairs related to the code of practice.

2. The suggestions, revisions and implementation matters of the code
of practice adopted by the Committee become effective and
enforceable after they have been approved by the Board.

3.  The Chairperson and Co-chairperson of the Committee will be
appointed by the Board.

4. The Committee should comprise thirteen (13) members who will be
nominated by the other eleven (11) Directors (other than the
Chairperson and Co-chairperson of the Committee) and then
appointed by the Board.

5. Each Director may nominate himself/herself or a staff of his/her
company as a Committee member.

6. The term of a Committee member is two (2) years.

7. The Committee members may be re-appointed after the expiration
of the term.

8. If any of the regular Directors vacates their positions, the Committee
member of his/her company may stay for the expiration of the term.

9. If any of Committee members vacates their positions, a member
should be nominated by the Director of his/her company to fill in and
serve out the remaining term of any vacancies.

10. If a proposal requires voting, only the Committee members shall
have the rights to vote, and a notification shall be given at least 15
days prior to the date of voting.

11. Meeting time, attendance and meeting resolution are subject to the
“IRPMA Board of Directors and Supervisors Meeting Procedures
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Rules” (as attached).

Il. Statute of Limitation
The validity of complaint is within twelve months from Requesting Party’s
acknowledgment of the suspected violation.

lll. Investigation and Arbitration by the COP Committee
1. For any suspected violation of a Responding Party, the Requesting

Party may request, in writing, by submitting the required complaint
form (see attachment) to the Secretariat, the COP Committee to
investigate the dispute over the suspected violation.

2. After receipt of the complaint form, the Secretariat shall contact the
Responding Party for more information and conduct an
investigation, if necessary, and then provide the collected
information and investigation result to the COP Committee for its
reference and arbitration. The Secretariat shall complete the
investigation within one month of receipt of the complaint form. If
necessary, the Secretariat could take professional or legal advices
for the investigation from third parties.

3. The COP Committee may conduct all necessary investigations and
hold conferences to hear the arguments of both parties. All the
investigations should be recorded and kept confidential by the
Secretariat.

4. The COP Committee should be just, neutral, objective and
independent, and the members of the COP Committee should not
contact, discuss or meet either party for the case privately.

5. The COP Committee should make a decision on the reported case
within two months after receipt of the Secretariat's report. If,

5.1 The reported case doesn’t violate the current Code, but the
COP Committee believes that the current Code should be
modified. In this case, it may proceed directly in the direction
of modification.

5.2  The reported case violates the current Code, but COP
Committee is unable to decide on a specific penalty for the
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Responding Party since the current Code is considered as
outdated and needed to be modified. In this case, IRPMA will
send a letter to the Responding Party reminding that all
member companies must respect and abide by the current
Code. If member companies believe that the current Code
should be modified, any suggestion should be raised for COP
Committee discussion and proceed directly in the direction of
modification.

5.3 The reported case violates the current Code, and the current
Code is not inappropriate or in need of revision. In such
cases, depending on the severity of the cases, IRPMA may
issue a written reminder, a fine, or other appropriate degree
of penalties decided by the COP Committee. The decision of
the COP Committee and the imposition of fines shall be
made in writing, signed by the Chairman of the Committee,
and executed by IRPMA Secretariat.

6. For any other complaint, for example, anonymous, third party, or

extra, the Secretariat and the COP Committee should conduct the
investigation and make a decision in accordance with the above
provisions.

IV. Appeal to the Board

1. If the Responding Party disagrees to the decision rendered by the
COP Committee, it may appeal to the Board within 15 days after
receipt of the written decision.

2. The Board should discuss and make a decision on the appeal within
two months after receipt of the appeal.

3. The Board may revoke or revise the decision and the penalty of the
COP Committee by resolution.

4. The Board's decision should be final. The Responding Party may
not further appeal against the decision of the Board.

V. Enforcement (Fines & Penalties)

1. Inthe case that the COP Committee confirms the violation of the
COP Guidelines and the Responding Party does not appeal against
BREESHEMARRE] EREM 2 AERE-
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the decision, the Secretariat should release the decision to the

members of IRPMA after the expiration of the appeal period. If the
Responding Party appeals and the Board confirms the violation of
the COP Guidelines, the Secretariat should release the decision to
the members of IRPMA after the decision of the Board is made.

2. Each violation shall be fined NT$200,000.

3. With three consecutive violations in a 24-month period, the COP
Committee will issue a letter to the headquarters of the member
company in violation at the third violation.

4. The COP Committee will not double punish member companies for
the conduct that has already been punished for breaching other
laws and regulations.

5. Member companies are responsible to pay the penalties of their
distributors, commissioned agents or representatives who are in
violation of the Code.

6. Fines and penalties shall be paid by the IRPMA member company
in violation within 30 days. If the fines and penalties are not paid
within 30 days, the COP Committee will issue a letter to the
headquarters of the member company in violation.
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